CURRICULUM STRUCTURE 
FOR 
‘MBA IN PHARMACEUTICAL MANAGEMENT’


1. TITLE OF THE PROGRAMME 

MBA in Pharmaceutical Management

1. DURATION AND MODE OF THE PROGRAMME

	2 Years Full-time

1. INTRODUCTION

      Pharmaceutical industry has been proved to be the major driving force in economic growth for all the developed and developing countries. Even in the recent times, when our country faced economic slowdown, pharmaceutical industry showed positive signs of survival. The pharmaceutical sector is now a key powerhouse driving the Indian economy. Hence, the importance of pharmaceutical industry in economic prosperity is undeniable. 

Pharmaceutical industry has its own peculiarity. As it is the major contributor in the overall production mechanism of any economy, people with special skill set and knowledge to face the challenges of Services Management are high in demand. The BBA & MBA in Pharmaceutical Management has specifically been designed to develop the knowledge, skills and perspective required for leaders and senior professionals in pharmaceutical industry. The BBA & MBA qualification is regarded internationally as the hallmark of successful managers – a pre-requisite for individuals and organizations who seek to gain competitive advantage. It equips motivated individuals with an exceptional portfolio of academic and practical business skills. Studying for a BBA & MBA enables students to apply both creative and analytical thinking to every business issue. At the same time, it also provides students with a unique framework from which to develop their experience, build on their strengths and nurture their individual talents.

The BBA & MBA programme is focused on producing leading BBA & MBA graduates who truly understand the dynamics of Pharmaceutical Industry and can exercise Innovativeness, Creativity, and Strategic Vision. The aim is to help the participants achieve their professional goals in the most practical way possible. While academically rigorous and very demanding, this programme is intended to be practical in focus. 


1. OBJECTIVES

0. To impart understanding of the organizational dynamics and the macro-environmental elements in which it operates
0. To have excellent domain knowledge of medical and management subjects 
0. To have a comprehensive understanding of management concepts & techniques and their application in the organisational environment
0. To develop analytical, problem solving and decision-making skills specifically suitable for service industry’s businesses
0. To develop strategic outlook and leadership qualities in professionally driven complex, changing environment. 
0. To impart Pharmaceutical-specific specialist knowledge and integrate it with the professional orientation of the programme
0. To inculcate interpersonal skills


1. PEDAGOGY

       Learning has no fixed approach – we strongly believe in it. BBA & MBA in Pharmaceutical Management Programme gives equal weightage to formal and informal education. Learning results from both classroom-teaching and project-based experience, using the derived expertise to solve business challenges. Both individual and team-based activities form the core of the course through lectures, casework and projects. Students with varied backgrounds and experiences, personalities and learning styles reflect the true diversity of the workplace. Lectures, discursive and interactive, projects & cases help students apply what they learn to genuine problems experienced at work. This bridges the gap between the school and the workplace.

	Industry always looks for the best people who are fit to fight with the odds of the world. Pharmaceutical industry is no exception. It expects fresh business graduates to demonstrate enthusiasm, be self-motivated, lead teams, and motivate others. You can have nothing better to engender these qualities than a thoroughly grounded understanding of the industry, the environment, customer expectations and the best business practices and strategies. 

	This course focuses on developing management skills and knowledge you will need in an expanding and constantly changing industry. You will develop your knowledge and skills in crucial management areas. Apart from this, the programme specifically aims to deepen your practical knowledge and ability to strategically manage service industry. The course will engage you in conceptual thinking, analysis and research, however, it seeks to take you beyond the analytical emphasis of many BBA & MBA programmes and encourages you to develop & implement creative ideas &  solutions to organizational-issues.


1. ELIGIBILITY

Bachelor’s Degree (10+2+3) in Bio-Science, Microbiology, Biotechnology, BPharma or Medical Graduate from recognized University with minimum 50% marks in aggregate. 


1. ADMISSION CRITERIA & PROCESS

Students shall be screened through two-phased selection process as described below. They shall be admitted only on meeting the pre-requisite standards set by the institute. Decision regarding the admission is an absolute prerogative of the institute authority.

Phase-I:
All eligible candidates aspiring for admission to the programme are required to appear for a screening test at selected centers throughout the country. 

Phase-II: 
Those who are short-listed and apply for the subsequent selection process have to appear for  a personal Interview at select centres across the country.


1. CURRICULUM

Semester - I
	Sem
	Module Code
	Module Description
	Class Hours /
Duration (Weeks)
	Evaluation Procedure
	Credit*

	I
	CMA - 101
	Cost and Management Accounting

	40 H
	10
	30
	Class-work Test
	Written Test
	Oral Test

	03

	I
	BCO - 102
	Business Communication 1

	40 H
	20
	20
	Written [I-50 / E-50]
	03

	I
	ANA - 103
	 Anatomy

	40 H
	Written [I-50 / E-50]
	03


	I
	DME - 104
	Dental Medicine
	40 H
	Written [I-50 / E-50]
	03


	I
	BCE - 105
	Biochemistry
	40 H

	Written [I-50 / E-50]
	03

	I
	SCM- 106
	Social & Community Medicine
	40 H
	10
	30
	Written [I-50 / E-50]
	03




	I
	BST - 107
	Biostatistics
	40 H
	Written [I-50 / E-50]
	03


	I
	HRM - 108
	Human Resource Management
	40 H
	04
	02
	10
	18
	06
	Written – [I-50/E-50]





	03

	I
	PHM - 109
	Pharmaceutical Marketing
	40 H
	24
	06
	 10	
	Written [I-50 / E-50]




	03




* 1 Practical Paper in Anatomy/Biochemistry-100 Marks


Semester - II
	Sem
	Module Code
	Module Description
	Class Hours /
Duration (Weeks)
	Evaluation Procedure
	Credit

	II
	PHA – 201
	Pharmacology

	   40 H	
	Written [I-40 / E-60]
	03


	II
	DPH - 202
	Dental Pharmacology
	40 H
	Written [I-40 / E-60]
	03


	II
	GPH - 203
	General Physiology
	40 H
	Written [I-40 / E-60]
	03


	II
	OBC - 204
	Organizational Behavior & Organizational Change and Effectiveness
	40 H
	Written [I-40 / E-60]
	03


	II
	REM - 205
	Research Methodology
	40 H
	Written [I-40 / E-60]
	03


	II
	PMS - 206
	Pharmaceutical Product/Service Management
	40 H
	Written [I-40 / E-60]
	03


	II
	GME - 207
	Green Management

	40 H
	Practical [I-40/ E-60]
	03

	II
	BCO - 208
	Business Communication-2
	40 H
	Written [I-40 / E-60]
	03


	II
	TFP - 209
	Training program from Family Planning Association of India

	40 H
	Written [I-40 / E-60]
	03

	II
	INT - 210
	Summer Internship
	08 W
	Project Presentation &  Report Submission
	06



1 Practical Paper in Pharmacology-100 Marks

Semester – III
	Sem
	Module Code
	Module Description
	Class Hours /
Duration (Weeks)
	Evaluation Procedure
	Credit

	III
	CNA - 301
	Clinical Anatomy
	40 H
	Written [I-40 / E-60]
	03


	III
	CNP - 302
	Clinical Physiology
	40 H
	Written [I-40 / E-60]
	03


	III
	OTR - 303
	OTC Retail Management & Merchandising

	40 H
	Written [I-40 / E-60]
	03


	III
	MPH - 304
	Medicinal Pharmacology
	40 H
	Written [I-40 / E-60]
	03


	III
	PSD - 305
	Pharmaceutical Sales & Distribution
	40 H
	Written [I-40 / E-60]
	03


	III
	OTA - 306
	OTC Advertisement & Consumer Behavior
	40 H
	Written [I-40 / E-60]
	03


	III
	FIM- 307
	Financial Management
	40 H
	Written [I-40 / E-60]
	03


	
	MIC - 308
	Microbiology
	40 H
	Written [I-40 / E-60]
	03


	III
	MKT - 309
	Clinical Training & Development
	40 H
	Written [I-40 / E-60]
	03


	III
	COM - 310
	Practical in Microbiology
	40
	10
	10
	20
	Class-work Test 	Practical
	Practical
	Practical
	03



Semester – IV
	90Sem
	Module Code
	Module Description
	Class Hours /
Duration (Weeks)
	Evaluation Procedure
	Credit

	IV
	SAP - 401
	Summary of Anatomy & Physiology

	40 H
	Written [I-40 / E-60]
	03


	IV
	SBM - 402
	Summary of Biochemistry & Microbiology
	40 H
	Written [I-40 / E-60]
	03


	IV
	PHJ - 403
	Pharmaceutical Jurisprudence
	40 H
	Written [I-40 / E-60]
	03


	IV
	SYS - 404
	System
	40 H
	Written [I-40 / E-60]
	03


	IV
	PBM - 405
	Pharmaceutical Brand Management
	40 H
	Written [I-40 / E-60]
	03


	IV
	PHE- 406
	Pharmaceutical Entrepreneurship
	40 H
	Written [I-40 / E-60]
	03


	IV
	INR - 407
	Industrial Relations

	-
	Report & Presentation
	03

	IV
	PCA -408
	Practical Classes

	-
	Report & Presentation
	03

	IV
	PPH -409
	Project on Pharmacology

	-
	Oral
	06


  1 Practical Paper in Pharmacology-100 Marks

